
 

BBA-302 

Principles of Retailing  

 

Max. Marks:100 

External Assessment: 80 

Internal Assessment:20 

Note: There will be eight questions in all. A candidate is required to attempt five 
questions including the question no. 1 which is compulsory. Question no. 1 will 
comprise of six short answer questions. All questions shall carry equal marks. 

Retailing : Definition, nature and importance of retailing in the Indian economy, 

functions of retailers, classification of retailers. The concept of organised retail, 

difference between organized retailing and unorganized retailing. Nonstore retailing 

and service retailing.  Retailing as a career. Retail Customer; stages of the customer 

buying process , types of consumer buying behaviours , factors affecting buying 

decision process, consumer decision making procedure in retail perspective .Store 

Location; meaning, types of retail locations, factors for choosing a location. Store 

layout and Design; key considerations in store layout, factors of design decisions, 

importance of layout, steps for designing layout. The Retailing Organisations; 

organisation structures and HR functions in these organizations. Retail 

Merchandising; meaning, the process of merchandise planning, merchandise budget, 

methods of merchandise procurement, controlling the merchandise. Technology 

inretailing. 
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