BC (Voc)-506
INFORMATION, COMMUNICATION AND AUTOMATION IN TOURISM
INDUSTRY-I

External Marks: 60
Internal Marks: 20
Time: 3 hours

Note: Paper setter will set nine questions in all. Question No. 1 comprising of five short types
questions carrying four (4) marks each is compulsory. It covers the entire syllabus. Answer
to each question should not be more than one page. Candidate is required to attempt four
guestions from the remaining eight questions carrying 10 marks each.

Importance of information in tourism, management information system, role of market research in
information management.

Communication in tourism industry, between different partners, integrated communication system,
advertising and public relations as a tool of communication.

Automation in tourism industry, use of information technology and computers, central reservation system
in different sectors.
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