
 

M.Com- 411 

CONSUMER BEHAVIOUR 

                                                                                                                         Max Marks: 100 

                                                                                                                         External Marks: 80 

                                                                                                                         Internal Marks: 20  

                                                                                                                         Time: 3 Hours 
 

Note:  There will be eight (8) questions in all. The first question is compulsory and consists 

of six (6) short-questions having four (4) marks each. Answer to these questions should not 

exceed 150 words. The candidate will be required to attempt any four questions out of 

remaining seven (7) questions and each question carries fourteen (14) marks each. Duration 

of each paper will be three (3) hours. 

 

Consumer Behaviour: Theory and applications; Consumer buying process; Extensive; limited and 

routine problem-solving behaviours. 

 

Internal Determinants of Consumer Behaviour: Needs, motivation and involvement, Information 

processing; Consumer Perception; Learning: Attitude and attitude change; Personality; 

Psychographics; Values and life-style. 

 

External Determinants of Buying Behaviour: Family, reference group and social class; Influence 

of culture; Sub-cultural aspects of consumer behaviour. 

 

Opinion Leadership and Diffusion of Innovations: Opinion leadership-process, measurement, 

profile; Innovation, diffusion and adaptation process, Models of buyer behaviour 
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